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It was as good as a home run, when two big 
players got together on Thursday, March 3, 
for an open house  in Odessa, Florida. ALLPRO 
Direct Marketing and Xerox teamed up to 
deliver ALLPRO Expo 2011. Over 70 customers 
and suppliers were present as a pretty impres-
sive line-up was unveiled.

First, there was a ribbon-cutting ceremony, 
followed by Kevin Warren, President, Xerox 
USCO, who spoke about the state of digital 
printing today and how this industry has 
changed the way marketers talk to their 
customers.

“Being a good vendor isn’t good enough. 
Today it’s all about being a trusted partner… 
looking beyond our own products and servic-
es to help our customers and their customers
achieve their goals,” Warren emphasized. He 
then gave the three keys to success: “Get the 
business model right; Get the technology 
right; Get the work�ow right. That’s the right 
business model.”

Next at bat was Mickey Call, also from Xerox, 
who gave the components of a successful 
cross media marketing campaign. Michael 
Wright from Xerox, who reviewed the Xerox 
iGen4 EXP Digital Press technology. ALLPRO 
Direct Marketing was the �rst company in 
Florida to acquire this press.

“The majority of our work is variable data, 
short runs. With the iGen4 EXP, we can print
quicker and less expensively compared to 
presses that only print smaller sheet sizes,” 
said Tom McLaren, President and CEO, 
ALLPRO Direct Marketing. “Since we can o�er 
our customers much more in terms of digital 
printing and personalization, we’re thinking 
about installing an additional iGen4 EXP.”

Tom De Groot pitched ALLPRO’s strategies for 
successful marketing campaigns.

Following the speakers, the �nal delivery 
came when all who attended enjoyed a tour 
of the plant, got to mingle, and enjoyed hors 
d’oeuvres and refreshments.

ALLPRO Direct Marketing Teams Up with Xerox

Rinaldi Printing Company in Tampa, Florida 
has provided exceptional service, quality, 
and value to their clients and business 
partners for over 100 years! They have an 
impressive list of clients, from Elvis Presley 
to Fortune 500 companies. Sure Rinaldi 
has great equipment, but what really sets 
them apart is their sta� and their commit-
ment to customer service. When it comes 
to “ink on paper” very few companies have 
more experienced employees than Rinaldi 
Printing!

Following is a short interview with Steve 
Kimbler, Vice President of Rinaldi Printing, 
discussing how DesignMerge has helped 
meet their unique challenges with a solu-
tion that has resulted in increased pro�ts 
and expanded business opportunities. “Our 
century of experience allows us to com-
bine the historical craftsmanship of “ink 
on paper” with the digital tools of today, 
giving our clients the solutions they need. 
In addition to o�set and digital printing, 
we provide the services required for our 
clients to be e�cient: direct mail, storage 
and ful�llment.”

What business challenges have you 
faced in the VDP market?

Our most frequent challenge is educating 
our clients on the relationship between 
the data and art �les, and the technical 
limitations of digital output. We have many 
clients who are completely on-target when 
it comes to their list formatting, variable 
content and creative intentions. Others 
know what they want to do, but don’t have 
suitable data or art to e�ciently execute 
their ideas. We work with them to re�ne 
their �les and develop a solution that 
meets their needs.

Why did you choose DesignMerge for 
your VDP implementation?

It is very typical for a client to call and start 
the conversation with, “How can we?” or “Is 
it possible to?” 

At Rinaldi, we position ourselves as the 
“go-to” company when a project needs to 

Rinaldi prints
Fortune 500 materials 
with DesignMerge

Above: Over 70 customers and 
suppliers listen to presentations 
during the recent open house at 
ALLPRO Direct Marketing.  Right: 
Tom McLaren, (center) President 
and CEO, ALLPRO Direct Market-
ing, and Shean Hylton, (right) VP, 
ALLPRO Direct Marketing, listen 
as Kevin Warren, (left) President, 
Xerox USCO, delivers the keynote 
at ALLPRO Expo 2011.
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